Time Allowed—3 Hours] [Maximum Marks—100

Note :— Attempt FIVE questions in all, selecting at least
ONE question from each section. The fifth question
may be attempted from any section. All questions

carry equal marks.
SECTION—A
1. "India has developed as a major and most favourite

destination for different retail sector players'. Discuss the
importance of retailing in the Indian Economy.

2. What are the different Retail Formats ? Explain the role
of different Sociological and Economical factors in the
evolution of Retail Formats.

SECTION—B

3.  Cntically analyse that how the changes in the retail marketing
has affected the consumer decision making process.
Also enlist the behaviour patterns of Retail Shoppers in
India.
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