e :— Attempt FIVE questions in all, selecting at least
ONE question from each section. The fifth question
may be attempted from any section, All questions
carry equal marks.
SECTION—A
1. Define Marketing Management. Explain the importance
of Marketing Management in the context of internet today.
- 2. What are various environmental factors influencing
| marketing decisions ? Why is it necessary o monitor the
r external environment ?

| SECTION—B
. 3. Write short notes on :
i ~ (a) Market Segmentation

' (b) Buyer Behavior.
" iscuss the concept of positioning. What is the







